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Mission

Enhancing vitality,
participation and health
through sports and physical
activity
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NISB-activities

1. Campaigns

(official lifestyle campaign)

2. Programms and projects
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What's the problem?

& 45% does not reach the international
30 minutes standard

& Only 33% boys and 22% girls reach
the 60 minutes standard

& Massive and growing overweight (40%
overweight, 10% obees)
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Aantal Nederlanders dat voldoet aan de
beweegnorm
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Bron: Monitor Bewegen en Gezondheid TNO
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Overweight in the Netherlands

Overgewicht 1981-1983

per provincie

percentage volwassenen met overgewicht
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overgewicht: BMI > 25

Bron: CBS

30 minuten bewegen is een campagne van het Nederlands Instituut voor Sport en Bewegen



Outcome 2012

& 70% adults standard activ
& 50% youth standard activ
& Inactivity max. 5%

Output 2010
& 50% knows about the 30-standard
& 50% knows about the campaign
& Smart-goals per targetgroup
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What's the answer?

# National Actionplan Sport and Physical
Activity for structural and effective projects
on a local level

& Campaigning for
- Raising of consciousness
- Seducing for behaviour-change
- Agendasetting
- Influencing physical environment
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&
SV minuten bewegen

www. T0minotenbewegen. nl
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The logo = The Message

Daily exercise for
energy-balance is a daily
choice
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Campaign-Fundamentals

#Non-moralistic, Pleasure and Fun
WTotal-Local: Participation of local networks
W Experiencing instead of explaining
#Public-Private partnerships

#Followed by structural interventions

M Usibility: That's the way to achieve your
30 minutes of physical activity
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Target groups
2007-2010

Corporate Campaign Activities

Youth 55+ Chronical Diseased Employés

Chain to structural projects

S
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Strategy: multilayer-approach

Multipliers
(social &
commercial
partners)

Professionals and

Activity programms 3& anchoring in local
with local networks policy

T

Massmedia
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Multy-Channels
& Direct to target-groups

- Internet

- Nationwide Activity-Actions (30 minutes live in action)
- Media-campaigns with local impact and heroes

(TV, radio, billboards, tailormade mediatools for interm.)

& Indirectly through professionals (teachers,

healthworkers, social workers)

- Masterclasses and work-conferences
- Dissemination of goodpractices

- Self-organisation

- Networking & chain-approach

3 ‘ 30 minuten bewegen is een campagne van het Nederlands Instituut voor Sport en Bewegen




Local ,local, .....total local

& Local ownership

M Tailormade products (semi-finished)

' Local events under the national 30-umbrella
& Local media and free-publicity

M Nationwide Lifestyle-actions with local
collaboration
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eetsterzwaaq

Beetstersweach
gem. Opsterland'f




Dertig minuten bewegen, 30 Boweegtips

overal en elke dag. ”m
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www., Fihemiocilembewegen. ml

Gewoon doen!
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" schrijf
je nu in X
| 4 weken
| fitness

voor slechts
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Hoe werkt het? | Wie zijn wij? | Conbect | Sitemap | Advertarsn

Samen sporten maakt bewegen leuk!
Beweegmaatje brengt alle sport en beweegactiviteiten samen.

= Foak e can bawaegmaatis ont samen & gaan fadsan, wangesn,
Zyarman of hardiopen?
= W fe niel allesn nazr de sportschioo’?

& FOEE J8 femrmamd voor S0 JunchwandEling ?

Inloggen

ognsar: NN
—

= Wil je #an Tai Ch grosp apeichten B jou in de ampeving?

& JOEK J8 FaEE el &2 geiikwaardn) condithe mivaay ont S8men
Sarl MArathon Wook [8 Deneidasn #

Meald je aan en vind jouw match!

Leeftijd: van EO0 tot B0

& Man of O Virouw

provinde:  (EETTSEND

Ay

Charli Jan
Foezkt start 2o
(et smaatje badmintondub  skeslermaatje  yogagroep skeelermaatje

Aantal desinemers 19481 | Nieuvw deres measnd 55T | Nu online 58

Beseging belangrijk voor de
b-pkten

De Bewengwijzer
geeft informatie cver bewa-
gen

Geronde vooding

Sporten en bewegen? Ge-
zonde voeding hoart erbij,
Baarom vind je op dere site

allertei bips owver lekker en
gezond sten.

In de Calorizchecker
kumt o eanvoudig zien hoe-
vael calori=dn

Copyright  Disclaimer
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1 30eminuten-campane «
halfuuege e bawegen Mt Do s ondersteunt deas campagie Van b o Hijk o,
www d0minutenbeWwene ! oo meer infoimalie b ] =4 %
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VIV minuten bewegen

www, Silminatenhowagen.nl
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Results so far!

(measured by official surveys on
public and professionals)

&  Outcome: 4% less inactiv, 18% more
standard-active

&  Output: 51% campaign-knowledge,
21% knowledge of 30-standard

&  Media-value: 1:7 (investment versus
return on investment due to free-
publicity)
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Evaluation-methods

& Monitoring by lifestyle-committee

& Public survey by TNO (outcome) and
awareness of the 30-standard (output)

& Monitor professionals by TNO (output)

& Structural collaboration with University of
Wageningen (WUR)

& Monitoring&Evaluation manager in
campaign-team

# 0 and 1 measures of website-visits, action-

participation, media-value and outlet of
campaign-materials
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Discussion-themes

& Evidence based versus practice based
(validation of choices by survey, pretests,
experience and...intuition)

& Causality (input, output.....outcome)
¥ Costs, time and impact of effect-studies

# Knowledge of determinants and effect
indicators (change-objects)

& The assumption that a lifestylecampaign
should change behaviour

& The influence of contextual trends
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Total cost per year

M Government 1.500.000
#Extra funding 500.000
M'Sponsors 700.000
& Total 2.700.000
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International Workshop W
on National Physical Activity 3,3 ~

Promotion Strategies in Europe || ssssss

| 13 - 14 NOVEMBER 2008 | WAGENINGEN, THE NETHERLANDS |
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