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Netherlands Institute for Sport and 
Physical Activity

Mission

Enhancing vitality, 
participation and health 
through sports and physical
activity
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NISB-activities

1. Campaigns

(official lifestyle campaign)

2. Programms and projects
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What’s the problem?

45% does not reach the international 
30 minutes standard

Only 33% boys and 22% girls reach
the 60 minutes standard

Massive and growing overweight (40% 
overweight, 10% obees) 
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Overweight in the Netherlands
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Outcome 2012 

70% adults standard activ

50% youth standard activ

Inactivity max. 5%

Output 2010
50% knows about the 30-standard

50% knows about the campaign

Smart-goals per targetgroup
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What’s the answer? 

National Actionplan Sport and Physical
Activity for structural and effective projects
on a local level

Campaigning for 

- Raising of consciousness

- Seducing for behaviour-change

- Agendasetting

- Influencing physical environment
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The logo = The Message

Daily exercise for
energy-balance is a daily

choice
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Campaign-Fundamentals

Non-moralistic, Pleasure and Fun

Total-Local: Participation of local networks

Experiencing instead of explaining

Public-Private partnerships

Followed by structural interventions

Usibility: That’s the way to achieve your
30 minutes of physical activity
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Youth 55+ Chronical Diseased Employés

Corporate Campaign Activities

Chain to structural projects

Target groups
2007-2010
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Strategy: multilayer-approach

Massmedia

Professionals and
anchoring in local
policy

Activity programms
with local networks

Multipliers
(social & 
commercial 
partners)
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Multy-Channels

Direct to target-groups
- Internet

- Nationwide Activity-Actions (30 minutes live in action)

- Media-campaigns with local impact and heroes

(TV, radio, billboards, tailormade mediatools for interm.)

Indirectly through professionals (teachers,

healthworkers, social workers)
- Masterclasses and work-conferences
- Dissemination of goodpractices

- Self-organisation

- Networking & chain-approach
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Local ,local, …..total local

Local ownership

Tailormade products (semi-finished)

Local events under the national 30-umbrella

Local media and free-publicity

Nationwide Lifestyle-actions with local
collaboration
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15 september: Beweegrede
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www.dubbel30.nl
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www.30minutenbewegen.nl/werk
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Results so far!
(measured by official surveys on 

public and professionals)

Outcome: 4% less inactiv, 18% more 
standard-active 

Output: 51% campaign-knowledge,

21% knowledge of 30-standard

Media-value: 1:7 (investment versus

return on investment due to free-

publicity)
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Evaluation-methods

Monitoring by lifestyle-committee

Public survey by TNO (outcome) and 
awareness of the 30-standard (output)

Monitor professionals by TNO (output)

Structural collaboration with University of 
Wageningen (WUR)

Monitoring&Evaluation manager in 
campaign-team

0 and 1 measures of website-visits, action-
participation, media-value and outlet of 
campaign-materials
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Discussion-themes

Evidence based versus practice based
(validation of choices by survey, pretests, 
experience and…intuition)

Causality (input, output…..outcome)

Costs, time and impact of effect-studies

Knowledge of determinants and effect 
indicators (change-objects)

The assumption that a lifestylecampaign
should change behaviour

The influence of contextual trends
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Total cost per year

Government 1.500.000 

Extra funding 500.000

Sponsors                        700.000

Total 2.700.000 
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